ﬁ < Optimizer

Ag
A
Ag
A

Setting name

Apartments_Travel_PT_BRA

Apartments_Travel_Bing_ES_ESP

Apartments_Travel_Amazon_ES_ESP

Apartments_Travel ES_MEX

Apartments_Travel_ES_LAT Extra

Apartments_FR_FRA_Extra

Apartments_Travel EN_CAN_Extra

Apartments_Travel EN_CAN_Generic

Apartments_FR_FRA_Extra

Apartments_FR_FRA_Generic

BABAAAAARAA:

Settings Simulator

Algorithm

Adwords Seacrh ROl + CPA

Bing Search ROl + CPA

Amazon ROl + CPA Leverage

Adwords Search ROl + CPA Leverage

Bing Search ROl + CPA Leverage

Adwords Search ROl + CPA Leverage

Adwords Search ROl + CPA Leverage

Facebook ROl + CPA

Bing Search ROI| + CPA Leverage

Amazon RO| + CPA Leverage

Manual

Automatic

Manual

Automatic

Manual

Automatic

Automatic

Automatic

Manual

Automatic

CPC Upper lim.

0,17€

0,75€

0,70€

o [

Q Search setting

CPC lower lim.
0,05€
0,05€
0,05€

0,03€
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ﬁ Spaceboost

What does
the guide contain? Extract

Each type of campaign or even product needs a specific configuration so that the The optimizer is one of the technologies developed by Spaceboost. Its function

optimization offered by Spaceboost’s technology is as accurate as possible. To consists of the automatic and periodic regulation of the keyword bids in your

configure the optimizer correctly, you need to know how it works, as well as the optimizationstrategy. Everyday,thesystemreviews the CPCsof all the keywords

parameters that it has. Then, you'll be able to customize them according to the that are connected to the optimizer, and through an algorithm that takes into

characteristics that are needed in each case. account a series of variables and data, analyzes the behavior of the keyword in a
given period.

01 Definition of setting & operation

02 How to access the settings page

03 Creating the settings

04 Editing settings

05 Assignment of a setting to campaigns or Adgroups

06 Enabled and paused settings

0/ Delete a setting

Contact us if you have questions: support@spaceboost.com
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01

02

03

04

Definition of setting & operation

How to access the settings page

Creating the settings

Editing settings

4.1.  Optimization Preferences

4.2.  CPCLimits

4.3.  Mode

4.4, Conversion Type (not available in Bing)
4.5. Bidstrategy

4.6.  Minimum amount of clicks and minimum
conversions

4. 7. StoplLoss Multiplier
4.8. %CTR Min

4.9.  Average Max Position (not available in
Shopping)

4.10. %lmpressionRate Min
4.11. CPA
4.12. ROl (only available in ROl algorithm)

Contact us if you have questions: support@spaceboost.com

05

06

0/

ﬁ Spaceboost

Assignment of a setting to campaigns or
Adgroups

5.1.  Manual Mode
5.2. Assign Manually

5.3. Quick Search (ideal for quick but somewhat
limited searches)

5.4. Advanced lters
5.5.  Unassign manually

5.6. Automatic mode

Enabled and paused settings

Delete a setting
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1.0.

Definition of setting
& operation

A setting is where the parameters that are necessary for the optimizer
tomake decisions about how to optimize the keywords arestored. They
include, among others, the algorithm to be used, the strategy level, and
the sample that we will take to make the estimates. In this way, all the
business logic remains on the screen. So, if you want to change your
strategy, you don’t need to edit all your campaigns, you can simply
make changes to the appropriate setting. For example, you can make
settings for high and low seasons, and activate or deactivate them as
needed. For a keyword to be optimized, your Adgroup or campaign
needs to be linked to an activated setting. To work with settings, you

have to create them, assign them and, finally, activate them.

o

< Optimizer

GRRAuEUKaOus

Setting name

Apartments_Travel PT_BRA

Apartments_Travel_Bing_ES_ESP

Apartments_Travel_Amazon_ES_ESP

Apartments_Travel ES_MEX

Apartments_Travel ES_LAT Extra

Apartments_FE_FRA_Extra

Apartments_Travel EN_CAN_Extra

Apartments_Travel EN_CAN_Generic

Apartments_FRE_FRA_Extra

Apartments_FE_FRA_Generic

Contact us if you have questions: support@spaceboost.com

Status

A8888A8ARAAAN

Settings Simulator

Algorithm

Adwords Seacrh ROl + CPA

Bing Search ROl + CPA

Amazon ROl + CPA Leverage

Adwaords Search ROl + CPA Leverage

Bing Search ROl + CPA Leverage

Adwords Search ROl + CPA Leverage

Adwords Search ROl + CPA Leverage

Facebook ROl + CPA

Bing Search ROI + CPA Leverage

Amazon ROl + CPA Leverage

Mode

Manual

Automatic

Manual

Automatic

Manual

Automatic

Automatic

Automatic

Manual

Automatic

CPC Upper lim.

0,17€

0,75€

0,70€

0,45

0,85€

0,45€

0,70€

0,50

0,30€

0,25€

' Spaceboost

Q
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2.0.

How to access
the settings page

There are two ways to access the settings page from the beginning:
Option 1: Click the button in the left corner.

Option 2: Click the button of the Optimize box. You will be redirected

to the settings section and a list of existing settings will appear.

Clicking here will redirect you to the settings section, where a list of

existing settings will appear.

' < Launcher

o0
oo

Manage

Manage your accounts and check

the performance of your campaigns

https://tools.spaceboost.com/foptimizer

Contact us if you have questions: support@spaceboost.com

Choose your next step

Automate

Create automations and campaign
structures using your feeds

Optimize

Design customized optimization
strategies

N

Sync. Feeds

Sync your data files to create new
campaigns and structures

' Spaceboost
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' Spaceboost

3.0.

< Optimizer Settings

Creating the settings -

Ay channed type - Arvy chanrl

The first step to using settings is to create one. The first time you

access the settings section you will see a screen like this. 0.3. Creating ,
the settings To start creating a setting, just click on the blue button ';:’

Ly . I
with the + symbol. This screen will appear even if there are no settings

Create new optimizer setting

that match the requirements you are looking for. If there were already T R—

Ty again with other paramebers of oreate a new optimizer seltangs

settings, you only have to click the blue button with the + symbol.

WL

j & {)ptimizer Settings Oiptimier Bid sl ator Lag histaiy

0y Fingd aastiing Arry channed type L; Aury ¢ hanme|

prushs desasipnadion copy g it o
Wpmlaterdal O i1 AUTOMATIC Pabwards Soarch TFA @.05€

prueha desaignacion Alggtit
; k1 BAAMLIAL Advwords Search CPA,

Proeta_Pabla_fclgroup " kg ity
Lhndabedfal= (11 aga. 2 ALUTOMATIC Adwords Soarch CPA

ter

.‘;""~N|.'."~L ."‘.l-;.h:.r\:l:|:.'-‘:a'ua-up:'||:\'.T‘Ft
PAARLIAL

PAARILLAL "I'|P acarch TP
.I'I:LI_IEIM."FI-'. ;;-I.;;-;\:;;lf':':‘:".\rfll CPa

BAARMLIAL Aubwords Search CP&

]
=

MANUAL Aabwords Zuarch THA

ALTOMATIC Adwards Soarch CHA,

l?:-l
=

BAAMLIAL Adbwards Shopping CPA

"
|

BAAMLIAL Adwords Search CPRA

Tesll Mgneitl
BAAMLIAL Adbwords Search CPA

caghiananer

0
0
(AS
n- .
B .
B
o
(A8
m-.
0
%.
n
o

&

Contact us if you have questions: support@spaceboost.com 9
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Tocreateasetting, thefirstthingyouneedtodoistonameitandindicate
in which channel (platform / company / social network) or what type of
channel (Search, Shopping, or Display) will be used. A setting is only
useful for one channel and subchannel because each one has its own
peculiarities, and the algorithms are specific to the different channels
and channel types. In addition, the name of each setting must be unique
and identifiable by company and channel and type of channel, so that
it can be identified. To create the setting you must take the following

steps:

1. Name the setting
2. Click the channel

BETA

j < Optimizer Settings

Optimizer

Bid simulator

Log history

Choose platform

A

Google Adwords

E

Bing Ads

f

Facebook

Amazon Ads

Contact us if you have questions: support@spaceboost.com

' Spaceboost

10
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' Spaceboost

A new screen will appear:

3. Click the channel

4. Press the green button placed on the top right. meTa

j ¢ Optimizer SEttil‘IgS Optimizer Bid simulator Log history

Optimizer Setting Auto

Choose platform

A,

Adwords Search Adwords Shopping Adwords Display

Contact us if you have questions: support@spaceboost.com 11
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When you've finished, the setting will be created and will appear in the
panel to be edited. To begin with, the setting is disabled and without
campaigns and Adgroups, so to use it you will have to activate and

assign them. Also, to use it, you have to fill in all the setting’s data.

Some fields appear filled with default values to make the process faster,
but others have to be filled in since they are very specific values for
each type of keyword (for example the maximum and minimum CPC
that a keyword can have). In the image we can see how the system has

already redirected us to the Edit screen so we can fill in the setting.

BETA

j < Optimizer Setting Auto

Optimization preferences

COMNFIGURATION MAME

Adwords Search CPA

Optimize your keywords using a CPA or CPL target.

STRATEGY LEVEL

Very conservative -

Your bids will increase or decrease by 0.01 € except in cases where the optimum point
requires a higher CPC variation. It is the most conservative level of optimization. - Slow

optimization + Higher accuracy.
CURREMCY *

Euros

CPC Limits

CPC Lower limit @

CPC Upper limit @

Contact us if you have questions: support@spaceboost.com

Settings

Campaigns & Adgroups

@ Manual @

I'll choose manually which campaigns and adgroups should be included in this optimizer setting.

Algorithm settings

Conversion type @

Bidding strategy @

Min Click Range @

Min Conversion Range o

Stoploss factor @

%CTR Min @

Awverage max position (7]

CPA ©

Automate

O Automatic @

Conversions

Progressive

-

-

' Spaceboost

12



GGGGGG

Editing settings



GUIDE 4 Customizing your Algorithm

' Spaceboost

4.0.

Editing settings

j < Optimizer Setting Auto Settings Automate

When creating a setting, some fields are filled in by default, but others Optimization preferences Campaigns & Adgroups
are very specific and must be filled in by the user. In order to save and

. . . . COMFIGURATION MAME @ MEHU3| e O Automatic a
assign the setting, and therefore be able to use it, the setting must have Adwords Search CPA

I'll choose manually which campaigns and adgroups should be included in this optimizer setting.
Optimize your keywords using a CPA or CPL target.

the parameters filled with correct values.

STRATEGY LEVEL

To edit you have to click on the SETTINGS tab (chosen by default) and EETHiCon= S

Your bids will increase or decrease by 0.01 € except in cases where the optimum point Algorithm settings

requires a higher CPC variation. It is the most conservative level of optimization. - Slow

when the changes have been made click the Save button. You'll see a

optimization + Higher accuracy.

screensimilar totheimage below, although there may be small changes

Conversion type @ Conversions =
Euros

depending on the channel, channel type, or algorithm of the setting.

Bidding strategy @ Progressive -~
CPC Limits Min Click Range @

Min Conversion Range o
CPC Lower limit @

Stoploss factor @
CPC Upper limit @

%CTR Min @

Awverage max position (7]

CPA ©

Contact us if you have questions: support@spaceboost.com 14
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4.1.

Optimization Preferences

Algorithm:Choosewhichalgorithmyouwanttodeterminethestrategy.

The most common are:

CPA: Thisalgorithm’s principal objective is that your keywords achieve
atarget CPA, defined by the client. If the keywords or products reach a
cost / conversion that fulfils this CPA objective, you can add secondary
objectives, like CTR or average position. If the keywords don’t have
enough traffic, the algorithm will raise its CPCs daily in order to
increase visibility and facilitate conversions. If, on the other hand, the
keywords have traffic but are not converting, the algorithm will lower
the keyword bids in order not to waste your budget on clicks that are

not converting. The algorithm is very focussed on reducing costs.

ROI +CPA: The objective of this algorithm is that the keywords or
products reach a target ROI, defined by the client. In order to use the
ROl algorithm the keywords need to have a minimum number of clicks
and conversions, specified by the user (see more information below).
If the keyword does not reach both the minimum number of clicks and
conversions specified by the client, the CPA algorithm (above) is used.

For this reason, it is also mandatory to indicate a CPA in the strategy,

as well as a ROI.

CPA Shuttle: This algorithm is very similar to the CPA one, but it is
somewhat more aggressive with keywords that have traffic but do not
convert. What it does is increase your CPC until the cost is equal to
the target CPA, to get them visibility and give them the opportunity to

convert.

StrategyLevel: Determinesthelevel of aggressivenessforthestrategy.
There are five levels: from Very Conservative to Very Aggressive. This
influenceshowthe CPCofthekeywordsisadaptedsothatthe keywords
without traffic gain visibility. More aggressive implies increasing the
bid by larger margins. More conservative implies slower ascents and
faster descents. The more aggressive strategies make sharper climbs

and lower more slowly, to try and gain first positions.

Contact us if you have questions: support@spaceboost.com

[J spaceboost

15
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4.2.

CPC Limits

In this section you will establish the maximum and minimum CPCs that
can be spent on keywords. The CPC of a keyword can never exceed

this range of values.

Example:

If you establish a maximum limit of €1.50 and the algorithm calculates
that the ideal CPC is €2, it would set €1.50 as the maximum CPC. The
same is true of the minimum limit. Both the maximum and minimum
values must be greater than zero and the maximum must be greater

than the minimum.

Note:

This amount can be exceeded if you
make a specific CPC bid adjustment
outside the limits of the setting,

such as by location, device, etc.

4.3.

Mode

Thisestablishes how you will assignthe campaigns and Adgroupstothe
setting. If you select Manual you will choose which ones are assigned
manually. If you select Automatic, you can establish a set of general
rules to define which campaigns or Adgroups will be assigned to which

settings (by name, status, etc).

Contact us if you have questions: support@spaceboost.com

[J spaceboost

16
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4.4,

Conversion Type
(not available in Bing)

This establishes how you count the conversions: if you choose
“Conversions” you will only count the direct conversions - those that
are made just after clicking on the ad. Select “All Conversions” and you
will also include the indirect or induced ones - the conversions that
are not made directly after clicking on the ad but when returning to
the page hours or, in some cases, days later. It is the equivalent to the
Conversions or All Adwords conversions value, which varies according
to the attribution model chosen. Some platforms like Bing do not
measure conversions, so this option does not appear and only direct

conversions are counted.

4.5.

Bid strategy

When calculating the ideal CPC of the keyword, we can adopt a
staggered strategy day-by-day, or establish the value calculated by the
algorithm directly. If you choose Direct, the ideal CPC for each day will
be the one applied by the algorithm, whereas if you set the strategy
to Progressive, the variation of the CPC will be a percentage of the
difference between the ideal and the current CPC, and the percentage
of the variation will depend on the level of strategy. The Progressive
strategy is better to make less aggressive CPC movements and avoid
volatility, while Direct is designed for cases in which the CPC can
change alot every day and it is key to be up to date (especially for cases

with a large volume of traffic that require rapid changes).

Contact us if you have questions: support@spaceboost.com

[J spaceboost

17
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4.6.

Minimum amount of
clicks and minimum
conversions

This will establish the minimum sample to optimize. For the CPA
algorithms to work, it is necessary to meet at least one of these
conditions, and for the ROI algorithm to work it is necessary for both
to be matched. The system takes the results of the previous day and
compares them to daily samples (going backwards) until the minimum
clicks and / or conversions indicated are reached. It will not go back

further than 20 days.

As a security measure and for very strong movements of the CPC
(because it can happen that on some days the traffic increases a lot),
if the desired sample is reached in one or two days, it will go back 10
days by default. Both these amounts must be greater than zero. It is
recommended to take at least two conversions and as many clicks as
you need to get a conversion (divide 100 between the conversion rate
of the account or campaign). In the case of the CPA algorithm, if the
click sample is reached, but there is no conversion, the system will

automatically take 90 days of previous results to optimize the keyword.

If in those 90 days there are conversions, the Cost / Conversion
value will be taken to optimize based on the target CPA. If there is no

conversion, the cost value will be taken into account.

Contact us if you have questions: support@spaceboost.com

[J spaceboost
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4.7.

StopLoss Multiplier

The number of times that the Cost / Conversion of the keyword can
exceed the target CPA. If this number is exceeded, the keyword will be
paused due to poor performance. If the keyword has no conversion,
the cost is taken as a value instead of the CPA. It must be greater than

or equal to one.

4.8.

% CTR Min

A secondary objective (only activated when the Cost / Conversion of
the keyword is within the target CPA).This is the minimum CTR (clicks
/ impressions) that we want our keyword to have. If the keyword has a
good CPA and its CTRis below this parameter, the algorithm raises the

CPC until it reaches the minimum CTR. It must be greater than zero.

Contact us if you have questions: support@spaceboost.com

[J spaceboost
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4.9.

Average Max Position
(not available in Shopping)

A secondary objective (only activated when the cost / conversion of the
keywordiswithintarget CPA). The objective is the average positionyou
want to reach with your keywords. If the keyword has a good CPA and
its position is below this parameter, the algorithm will slightly raise the
CPC to achieve the desired position. It must be greater than or equal

to one.

4.10.

% Impression Rate Min

Similar to the position parameter, but for Shopping. A secondary
objective (only activated when the cost / conversion of the keyword
is within the objective CPA). It is the percentage of times the product
appears divided by the total number of searches made. If the keyword
has a good CPA and its Impression Rate does not reach the desired
level, the algorithm raises the CPC to make it appear more. It must be

greater than zero.

Contact us if you have questions: support@spaceboost.com

[J spaceboost
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4.11.

CPA

Sets the CPA goal of the keywords of the campaigns and Adgroups
assigned to the setting. It only applies if neither the keyword nor the
Adgroup northe campaign have anindividual CPA goal, since we always

take the most specific CPA. It must be greater than zero.

4.12.

ROI (only available
in ROI algorithm)

ltisthegoal of ROlthatwewanttoachieve,the ROl algorithmcalculates
the CPC of the keyword so that it achieves that goal of ROI. It must be

greater than zero.

Contact us if you have questions: support@spaceboost.com

[J spaceboost

21
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Customizing your Algorithm

5.0.

Assignment of a setting to
campaigns or Adgroups

There are two ways to assign the setting: Manual or Automatic. In the

manual mode we choose the campaigns and Adgroups that we want to

assign manually.

In the automatic mode, rules are established and all those Adgroups

and campaigns which match these rules will be assigned.

Note:

If you change from Manual to Automatic or

vice versa, the assignments will be reset.

5.1

Manual Mode

In the manual mode you are the one who decide by your own criteria
what campaigns and Adgroups will be assigned to the setting. You can

assign campaigns and Adgroups, and if necessary, un-assign them later.

Contact us if you have questions: support@spaceboost.com

[J spaceboost
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5.2.

Assign Manually

To assign manually, the MANUAL mode must be selected in the
settings tab. To assign it, you must go to the Campaigns or Adgroups
tab. The processis exactly the same for both Campaigns and Adgroups.
Searching can be done with quick search or advanced filters, as seenin
the images. To make the filters appear or disappear, click on the filter

buttons, as shown in point 5.4.

5.3.

Quick Search (ideal for
quick but somewhat

limited searches)

In the case of Quick Search, if you include a text string, it will search
for all campaigns whose name contains that string. For example; if
you write “BMW”, it will show “BMW_OCASION” or “LO_MEJOR_DE_
BMW” but not “AUDI_OCASION”.

' Spaceboost

BETA

j < Optimizer Setting Auto

Campaigns configuration

Q Fine

Settings Manual Automate

AdGroups configuration.

Q, Fin

Contact us if you have questions: support@spaceboost.com

24
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5.4.

Advanced filters

If we click on the first button (Expand Filter), you will see a screen like

this.

To start adding filters you have to press + ADD FILTER and you can add

as many filters as you need in rows, as shown in the image below.

For the filter to be valid we have to fill in the three fields: the first
indicates the type of value (name, label, account etc). The second
indicates the type of comparison (same, different, contains, starts etc).
Depending on the type of chosen value the types of comparisons can
vary. And finally, the third field is the value you will use to compare.
When you have the filters ready, click on APPLY, then the Campaigns
and Adgroups that comply with the new filters will appear, as shown

on the following page.

BETA

j < Optimizer Setting Auto

O o0 0 0 0o 0O 0O O O O O

Campaigns configuration

Name

01_BF_ESP_
ID: 1343889538

01_BF_ESP_Agfaphoto
ID: 1343128253

01_BF_ESP_Aputure
ID: 1343890057

01_BF_ESP_Boya
ID: 1343892184

01_BF_ESP_Cactus
ID: 1343636586

01_BF_ESP_Cizallas Rotatrim
ID: 1343894302

01_BF_ESP_Cosmolight
ID: 1343131343

01_BF_ESP_Cromalite
ID: 1343636364

01_BF_ESP_Elinchrom
ID: 1343637324

01_BF_ESP_EverActive
ID: 1343891227

Rows per page 10

Contact us if you have questions: support@spaceboost.com

-

1-10 de 8622

BETA

ﬁ < Optimizer Setting Auto

ADD FILTER

Campaigns configuration

Optior ENABLED,PAUSED

equal T ENABLED

Marme

01_BF_ESP_
ID: 1343889538

01_BF_ESP_Agfaphoto
ID: 1343128253

01_BF_ESP_Aputure
ID: 1343890057

01_BF_ESP_Boya
ID: 1343892184

01_BF_ESP_Cactus
ID: 13434636584

01_BF_ESP_Cizallas Rotatrim
ID: 1343894302

' Spaceboost

Settings

APPLY
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To assign, you will select all the campaigns that you want by clicking
on the checkbox next to them and then clicking ASSIGN. They will be
added to the list of campaigns that you have already assigned. In the
same way if you “assign” an already assigned campaign, nothing will
happen. To remove the assignment of a campaign, you have to unassign

it as explained below.

BETA

j < Optimizer Setting Auto

Campaigns configuration

O O O O &6 & O O & & O

Contact us if you have questions: support@spaceboost.com

01_BF_ESP_
ID: 1343889538

01_BF_ESP_Agfaphoto
ID: 1343128253

01 _BF_ESP_Aputure
ID: 1343890057

01_BF_ESP_Boya
ID: 13438921584

01_BF_ESP_Cactus
ID: 13436365846

01_BF_ESP_Cizallas Rotatrim
ID: 1343894302

01_BF_ESP_Cosmolight
ID: 1343131343

01 BF _ESP _Cromalite
ID: 1343636364

01 _BF_ESP_Elinchrom
ID: 1343637324

01_BF_ESP_EverActive
ID: 1343891227

Rows per page 10

-

1-10de 8622

Settings

ASSIGN

Automate

AdGroups configuration.

O 0O O 0 0O O O O O O O

AdGroup Mame
"O" Cabernet
Enabled ID: 56230401256

"O" Champagne Glass
Enabled ID: 55747763917

"O" Long Drink
Enabled |D: 54804199646

"O" Qaked Chardonnay vy Bl...

Enabled ID: 549502738%4

"O" Pinot Moir / Nebbiolo
Enabled ID: 54950275094

"O" Riesling
Enabled ID: 56230402495

"O" Sauvignon Blanc / Alb...
Enabled ID: 55125727599

"O" Syrah / Carifnena/ Pr..
Enabled ID: 54950273694

"O" Whisky
Enabled |D: 54950274934

" d"Yquem 2005
Enabled |D: 586805609329

Rows per page 10

-

Campaign Mame

Test_Bullmet_Accesorios p...

Enabled |D: 1424056544

Test_Bullmet_Accesorios p...

Enabled |D: 1424054544

Test_Bullmet_Accesorios p...

Enabled |D: 1424483649

Test_Bullmet_Accesorios p...

Enabled |D: 142405465464

Test_Bullmet_Accesorios p...

Enabled |D: 1424483649

Test_Bullmet_Accesorios p...

Enabled |D: 1424483649

Test_Bullmet_Accesorios p...

Enabled |D: 1424056544

Test_Bullmet_Accesorios p...

Enabled |D: 1424054544

Test_Bullmet_Accesorios p...

Enabled |D: 1424483649

Test_Bullmet_Winos
Enabled |D: 1423376364

1-10 de 154096

' Spaceboost
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5.5.

Unassignh manually

If a setting is assigned to several campaigns, in the upper right corner
you will see a text that says “Settings applied to X campaigns”, as seen

in the image.
If you click on Show, the screen below will be shown:

The process is exactly the same as assigning a campaign, but with two
main differences: the first is that now, only the campaigns assigned to
the settingwill appear. The second is that the campaigns that you select
in this page will unassign when you click UNLINK. This is the case for

both Adgroups and campaigns.

< Optimizer Setting Auto

Campaigns configuration

Mame
01_BF_ESP_
ID: 1343889538 Assigned

01_BF_ESP_Agfaphoto
ID: 1343128253 Assigned

Rows per page 10

Contact us if you have questions: support@spaceboost.com

Settings

UNLINK

AdGroups configuration.

O
O
O
O
O
O
O
O
O
O
O

Automate

AdGroup Name
"Q" Cabernet
Enabled |D: 56230401254

"Q" Champagne Glass
Enabled ID: 55747763917

"Q" Long Drink
Enabled ID: 54804199444

"O" Oaked Chardonnay v Bl...

Enabled ID: 54950273894

"O" Pinot MNoir / Nebbiolo
Enabled |D: 54950275094

"O" Riesling
Enabled ID: 56230402494

"Q" Sauvignon Blanc / Alb...
Enabled ID: 55125727599

"O" Syrah / Carifena / Pr...
Enabled |D: 5495027346%4

"O" Whisky
Enabled ID: 54950274934

"Y" d"Yguem 2005
Enabled ID: 584680609329

Rows per page

10

' Spaceboost

Config appliedto 2

campaigns.

Campaign Name

Test_Bullmet_Accesorios p...

Enabled ID: 1424056544

Test_Bullmet_Accesorios p...

Enabled |D: 1424056544

Test_Bullmet_Accesorios p...

Enabled |D: 1424483549

Test_Bullmet_Accesorios p...

Enabled ID: 1424056544

Test_Bullmet_Accesorios p...

Enabled 1D: 1424483649

Test_Bullmet_Accesorios p...

Enabled 1D: 1424483649

Test_Bullmet_Accesorios p...

Enabled 1D: 1424056546

Test_Bullmet_Accesorios p...

Enabled 1D: 1424056546

Test_Bullmet_Accesorios p...

Enabled 1D: 1424483649

Test_Bullmet_Vinos

Enabled |D: 1423376366

1-10 de 154096
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5.6.

Automatic mode

In Automatic mode, you define rules for campaigns or Adgroups. All
the campaigns and Adgroups that match with the rules that you define

will be automatically assigned to that setting.

You can decide to create rules only for Adgroups, only for campaigns,
or for both of them. It is also possible to define different rules for each
one. For example, if there are no rules defined for campaigns, but you
createrules for Adgroups, no campaigns will be assigned to the setting,

but those Adgroups that match the rules will.

Every day, Spaceboost checks the rules of your settings and the status
of the campaigns and Adgroups in your accounts. Taking into account
any changes,itupdatestherelations between all of them automatically.
If there are new campaigns or Adgroups that match the rules, they will
be assigned to the setting. If you updated the settings and there are
campaigns or Adgroups not matching the rules, they will be unlinked

from the setting.

To be able to define the rules, you have to click on the AUTOMATE tab

at the top of the page and you will find a screen like this:

To define therules, click on + Add Filter on the campaigns or Adgroups

tab, depending on which one you want to assign the rules to. When

you do, the grey section will expand and look like this:

You can continue adding filters with + ADD FILTER, or eliminate
existing ones by clicking on the cross. For the filter to be valid we have
to fill in the three fields: the first indicates the type of value (name,
label, account etc). The second indicates the type of comparison (same,
different, contains, starts etc). Depending on the type of chosen value
the types of comparisons can vary. And finally, the third field is the
value you will use to compare. When you have the filters ready, click on
APPLY, then the Campaigns and Adgroups that comply with the new

filters will appear, as shown on the following page.

Contact us if you have questions: support@spaceboost.com

' Spaceboost

BETA
ﬁ < Optimizer Setting Auto

Campaigns configuration AdGroups configuration.

Name - equal - ® ADDFILTER Name - equ:
EE Name Tags AdGroup Name
u 01_BF_ESP_ u "O" Cabernet
9 ID: 1343889538 Enabled ID: 56230401256
~
n 01_BF_ESP_Agfaphoto u "Q" Champagne Glass
ID: 1343128253 rabled ID: 55747763917
11
TiT - ;
u 01_BF_ESP_Aputure u 0" Long Drink
ID: 1343890057 abled |D: 548041994646
) u 01_BF_ESP_Boya n "O" Oaked Chardonnay
ID: 1343892184 rabled ID: 54950273894
u 01_BF_ESP_Cactus n "0" Pinot Noir / Nebbiolt
B ID: 1343636586 abled |D: 54950275094
u 01_BF_ESP_Cizallas Rotatrim u "0" Riesling
Q ID: 13436894302 abled 1D: 56230402496
n 01_BF_ESP_Cosmolight n "O" Sauvignon Blanc / Al
ID: 1343131343 abled |D: 55125727599
n 01_BF_ESP_Cromalite n "0" Syrah/ Carifiena / Pr
ID: 1343636364 rabled ID: 54950273694
u 01_BF_ESP_Elinchrom u "O" Whisky
ID: 1343637324 rabled ID: 54950274934
u 01_BF_ESP_EverActive u "¥" d'Yquem 2005
ID: 1343891227 rabled ID: 586805609329
Rows per
1 Rows per page JLUS 1-10de 8622 >
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' Spaceboost

6.0.

BETA

j < Optimizer Settings

Enabled and paused settings S

Q, Find asetting Any channel type Any channel All

Optimizer Bid simulator Log history

In order for a campaign / Adgroup to take information from a setting
to which it is assigned, the setting must be activated. If it is disabled,
the setting information will not be applied to the keywords of assigned
campaigns and Adgroups since the optimizer only analyzes the

activated settings.

To activate or pause a setting, click on the three dots in the right hand
corner as in the image below and choose the correct option from the
menu. When a settingis active, it will be bright blue, whileif it is paused,

it will be grey. You can activate or deactivate a setting at any time.

oo
oo

Contact us if you have questions: support@spaceboost.com

ARRKAKAA

< Optimizer Settings

SUP-1014

- Updated at: 08 ago., 2018
imizer Setting Auto
Updated at: 08 ago., 2018

prueba desasignacion_copy
- Updated at: 07 ago., 2018

prueba desasignacion
- Updated at: 19 jul., 2018

Prueba_Pablo_Adgroup
- Updated at: 01 ago., 2018

- Updated at: 03 jul_, 2018

- Updated at: 03 jul_, 2018

Q, Find a setting

SUP-1014
- Updated at: 08 ago., 2018

Optimizer Setting Auto
+ Updated at: 08 ago., 2018

prueba desasignacion_copy
+ Updated at: 07 ago., 2018

prueba desasignacion
- Updated at: 19 jul.,, 2018

Prueba_Pablo_Adgroup
+ Updated at: 01 ago., 2018

,.,_
i
=

- Updated at: 03 jul,, 2018

-
=X
[ 5]

- Updated at: 03 jul, 2018

Maode

MANUAL

Mode

MANUAL

Maode

AUTOMATIC

Made

MAMUAL

Made

AUTOMATIC

Made

MANUAL

Made

MANUAL

id simulator

CHAMMEL TYPE

Algorithm

Adwords Search CPA

Algorithm
Adwords Search CPA

Algorithm

Adwords Search CPA

Algorithm

Adwords Search CPA

Algorithm

Adwords Search CPA

Algorithm

Adwords Shopping CPA

Algorithm

Log history

Any channel type =

Mode Algorithm
MAMNUAL Adwords Search CPA
Mode Algorithm
MANUAL Adwords Search CPA
Mode Algorithm
AUTOMATIC Adwords Search CPA
Mode Algorithm
MANUAL Adwords Search CPA
Mode Algorithm
AUTOMATIC Adwords Search CPA
Mode Algorithm
MANUAL Adwords Shopping CPA
Mode

Algorithm
MANUAL

CHAMNMEL

CPC Lower limit

0,1€

CPC Lower limit

0.,1€

CPC Lower limit

0,05€

CPC Lower limit

0,05€

CPC Lower limit

0,1€

CPC Lower limit

0,0€

CPC Lower limit

0,0€

Any channel

CPC Lower limit

0.,1€

CPC Lower limit

0,1€

CPC Lower limit

0,05€

CPC Lower limit

0,05€

CPC Lower limit

0,1€

CPC Lower limit

0,0€

CPC Lower limit

0,0€

CPC Upper
0,2€

CPC Upper
1,0€

CPC Upper
1,0€

CPC Upper
1,0€

CPC Upper
0,2€

CPC Upper
0,0€

CPC Upper
0,0€

SHOW

All

CPC Upper limit
0,2¢€

s Edit

|_|:| Duplicate

P Activate

Il Disable

@ Delete
00€

CPC Upper limit
0,0€
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' Spaceboost

7.0.

Delete a setting

BETA

j < Optimizer Setting Auto Settings Automate

If you have made a mistake when creating a setting, or it no longer

Optimization preferences Campaigns & Adgroups

works for you, you can easily erase it. To do this, all you have to do is

COMNFIGURATION MAME @ .
Manual @ O Automatic @

click on the trash can button inside the setting and, when the dialog Adords Search CPA

I'll choose manually which campaigns and adgroups should be included in this optimizer setting.

box appears, click OK. In the image we show which button to click. Optimize your keywords using a CPA or CPL target.
STRATEGY LEVEL
Very conservative -

Your bids will increase or decrease by 0.01 € except in cases where the optimum point Algnrithm settings

requires a higher CPC variation. It is the most conservative level of optimization. - Slow
optimization + Higher accuracy.

CURRENCY *
Conversion type @ Conversions =
Euros

Bidding strategy @ Progressive -~
CPC Limits Min Click Range @

Min Conversion Range o
CPC Lower limit @

Stoploss factor @
CPC Upper limit @

%CTR Min @

Awverage max position (7]

CPA ©

Contact us if you have questions: support@spaceboost.com 3
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